
Green River College PRFR Report Appendix 2.D.1 
2.D.1 The institution represents itself clearly, accurately, and consistently through its 
announcements, statements, and publications. It communicates its academic 
intentions, programs, and services to students and to the public and demonstrates 
that its academic programs can be completed in a timely fashion. It regularly reviews 
its publications to ensure accuracy and integrity in all representations about its 
mission, programs, and services. 
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Section 1: Description of procedures or process for reviewing published materials for 
academic programs 

o GA-22 College Publications - 2005
o GA-26 Social Media - 1/10/2013
o GA-19 Logo & Trademark Use Guidelines - 1/10/2013
o GA-27 Copyright Infringement Policy - 1/10/2013
o GA-29 Web 6/1/2013
o Communications & Media Relations

Section 2: Links to program information that demonstrate clear information about 
time to completion for programs 

o GRC Program Catalog that demonstrates required credits for each program:
Programs of Study - Green River College - Modern Campus Catalog™

Section 3: Description of procedures or process for reviewing published materials 
about services available to students 

o GRC relevant information about reviewing published materials , webpage indicates
“constantly updated to provide fresh content and opportunity for reader
interaction”, Communications & Media Relations

Section 4: Description or evidence of recruiting practices that ensures accurate 
information is provided to prospective students 

o GRC Marketing Strategy and Plan: CONVERSION STRATEGY - 4. Partnership with
Recruitment & Outreach (page 12-13)

o Public Information
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https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-22-college-publications.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-26-social-media.html
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https://catalog.greenriver.edu/content.php?catoid=8&navoid=386
https://www.greenriver.edu/campus/campus-resources/college-relations/communications.html?
https://www.greenriver.edu/campus/public-information-index.html
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GA-22 College Publications – 2005 
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GA-26 Social Media - 1/10/2013 
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GA-19 Logo & Trademark Use Guidelines - 1/10/2013 
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GA-27 Copyright Infringement Policy - 1/10/2013 
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GA-29 Web 6/1/2013 
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Communications & Media Relations 
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2.D.1 EV.#2 / Section 2
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GRC Program Catalog that demonstrates required 
credits for each program: Programs of Study - Green 

River College - Modern Campus Catalog™ 
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GRC relevant information about reviewing published 
materials , webpage indicates “constantly updated 
to provide fresh content and opportunity for reader 
interaction”, Communications & Media Relations 
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GRC Marketing Strategy and Plan: CONVERSION 
STRATEGY - 4. Partnership with Recruitment & 

Outreach (page 12-13) 
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2. Brand Awareness (BA) and Outreach 

Brand awareness is the extent to which community/prospective students can recall or recognize 

the GRC brand under different conditions. It is the first level of promotion. It is ongoing, general, 

and consistent. 

 

In 2020, a brand awareness study was done in GRC’s service area to determine the recall of the 

GRC brand with community members. It showed that both Highline and GRC’s brand awareness 

with recipients were the highest among all local schools. Highline was slightly higher in the aided 

(recognition) version while GRC was slightly higher in the unaided (recall) version. 

GRC marketing will consistently produce and distribute general promotion throughout the year 

with a message used for all quarterly BA efforts, distributed through various methods: 

• SEO (Search Engine Optimization) 

• TV/Radio 

• Advertisements 

• Partner promotion 

• Social 

• Community engagement 

• Sponsorships 

• Strategic giveaways 

 

3. Targeted Campaigns (TC) 

Targeted campaigns are aimed at calling a specific audience into action. TC’s have a specific 

message, using the appropriate language, tone, terms, and content that is most likely to 

resonate with that targeted audience.  

Targeted campaigns will often call the audience to act on a “micro-conversion” first, instead of 

the ultimate conversion of applying. The purpose is to qualify leads, build a relationship of trust, 

resolve concerns, and gain research data.  

These campaigns will often NOT reflect internal language, assumptions, or visuals but will still 

support the brand identity of GRC. 

Examples of micro conversion calls to action: 

• Download a document 

• Watch a video 

• Call a number 

• Fill out a form 

• Click through 

 

 

4. Partnership with Recruitment & Outreach 
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GRC Recruitment and Outreach aims to empower students by providing the most up-to-date 

information, program contacts, and clear pathways to successfully register through the 

enrollment process. It works closely with College Relations and other partners to research 

GRC’s markets, recruit, and educate regarding GRC offerings. 

Recruitment is done by working directly and indirectly with our area K-12 schools and 

organizations by participating in college fairs, career days, college visits and offering general 

presentations to call to action. 

Outreach will often be brand awareness partner building where we provide information to high 

school students, parents, faculty, and the community to educate and promote the value of a lifelong 

education, staying top of mind with specific organizations for the purpose of leading their 

constituents towards conversion (enrollment) at GRC. 

Over-arching goals of Recruitment & Outreach are to: 

1. Regularly seek feedback and data for the purpose of informing future recruitment, 

outreach, and marketing 

2. Collaborate with College Relations on messaging and materials 

3. Engage both general and targeted populations in GRC’s service area 

Example of an effective CRO / R&O operational partnership: 

1. Based on CRO/IE research, identify 4 audiences to target 

a. CRO and R&O to research and gather feedback 

b. Build marketing plans for each audience 

2. R&O builds (or adds) event calendar to target the 4 specific audiences 

3. CRO supports with online and marketing assets 

4. Leads are tracked, qualified, nurtured 

5. Process or marketing recommendations to appropriate leadership groups 

 

5. Lead Generation 

Lead generation is the process of generating public interest for GRC’s offerings with the goal of 

turning that interest into a conversion (enrollment). 

Different approaches are required for the different phases of the conversion funnel. 

Cold inquiry entry points are tools/methods that new prospective students or families use to 

contact or engage the school, without any previous contact or referral: 

• Google 

• Website 

o Unique virtual tour visit 

• Programs 

• Walk-ins 

• Emails 
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Public Information 
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PUBLIC INFORMATION
AT GREEN RIVER COLLEGE

Home / Campus / Public Information

Public Records Index
1. STATEMENT OF POLICY

Available on website and/or by records request.

GA-1     Drug Free Campus

GA-2     Tobacco Use

GA-5     Prohibited Activities

GA-7     Distribution of Materials

GA-9     Hours of Operation

GA-10   Reasonable Accommodation

 Section Menu

Select Language

Powered by Translate

Current Students Faculty & Staff Give to GRC Quick Links

 

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 1/8
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https://www.greenriver.edu/
https://www.greenriver.edu/campus/
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-1-drug-free-campus-policy.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-2-tobacco-use.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-5-prohibited-activities.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-7-distribution-of-materials.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-9-hours-of-operation.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-10-reasonable-accommodation.html
https://translate.google.com/
https://translate.google.com/
https://www.greenriver.edu/students/current-students/index.html
https://greenriveredu.sharepoint.com/sites/GatorNet/SitePages/Faculty-and-Staff-Portal.aspx
https://www.greenrivercollegefoundation.org/give
https://www.greenrivercollegefoundation.org/give
https://www.greenriver.edu/


GA-11   Title IX Sex Discrimination Grievance Procedure

GA-15   Human Subjects Research Compliance

GA-16   Public Records

GA-18   Traffic and Parking

GA-22  College Publications

GA-32   Sex Employee Sex Discrimination Disciplinary Procedure

HR-22    Nondiscrimination and Harassment

SA-17    Satisfactory Progress for Financial Aid

SA-18    Notification on Convicted Sexual Offenders

SA-91   College Holiday & Leave

SA-29    Facility Access & Maintenance for Safety
Hazing Prevention and Response

Non-Discrimination & Accessibility

Student Conduct Code

Green River College also provides the additional information below

General Institutional Information

Accreditation

Bookstore / Textbook Information

Cost of Attending

Loans

GRC Policies

Student’s Rights – Family Educational Rights and Privacy Act
(FERPA)

Withdrawal & Refund Rules

Return of Financial Aid Funds (SA-16)

Rules of Student Conduct

Transfer Credit

Safety

Reporting Crimes and Other Emergencies (SA-31)

Emergency and Safety Alerts

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 2/8
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https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-11-sex-discrimination-grievance-procedure.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-15-human-subjects-research-compliance.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-16-public-records.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-18-traffic-and-parking.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-22-college-publications.html
https://www.greenriver.edu/campus/policies-and-procedures/general-administrative-policies/ga-32-employee-sex-discrimination-disciplinary-procedure.html
https://www.greenriver.edu/campus/policies-and-procedures/human-resources-policies/hr-22.html
https://www.greenriver.edu/campus/policies-and-procedures/student-affairs-policies/sa-17-satisfactory-progress-for-financial-aid.html
https://www.greenriver.edu/campus/policies-and-procedures/student-affairs-policies/sa-18-notification-on-convicted-sexual-offenders.html
https://www.greenriver.edu/campus/institutional-effectiveness/accreditation/index.html
https://papertree.greenriver.edu/home
https://www.greenriver.edu/students/pay-for-college/financial-aid/cost-of-attending.html
https://www.greenriver.edu/students/pay-for-college/financial-aid/loans/index.html
https://www.greenriver.edu/students/academics/office-of-the-registrar/registration/withdrawal-refund-rules.html
https://www.greenriver.edu/campus/policies-and-procedures/student-affairs-policies/sa-16-return-of-financial-aid-funds.html
https://greenriver.edu/media/general-documents/student-affairs/RULES-OF-STUDENT-CONDUCT_final_Sept2023.pdf
https://www.greenriver.edu/campus/policies-and-procedures/student-affairs-policies/sa-89-transfer-credit.html
https://www.greenriver.edu/campus/policies-and-procedures/student-affairs-policies/sa-31-reporting-crimes-and-other-emergencies.html
https://www.greenriver.edu/campus/campus-safety/emergency-safety-alerts.html


What to do in an Emergency

Student Support and Information

Privacy

Counseling Services

Canvas: How to Log On

Career Services

LGBTQ

Disability Support Services

Student Email

Veterans

Student Financial Assistance

Financial Aid

Academic Progress Policy (SAP)

Study Resources

eLearning Student Website

Tutoring Resource Center

Center for Transformational Wellness

Holman Library

Other college policies are available via public records request, following
the process.

1. MANUALS THAT AFFECT THE PUBLIC

Board Policy

PLANNING POLICIES AND GOALS

Strategic Plan

1. RETENTION SCHEDULES

Below are links to indexes that list the types of records held by colleges
and their retention schedules.

Community and Technical Colleges Records Retention Schedule

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 3/8
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https://www.greenriver.edu/campus/campus-safety/emergency-preparedness/what-to-do/
https://www.greenriver.edu/privacy.html
https://www.greenriver.edu/campus/campus-resources/counseling-services/index.html
https://libguides.greenriver.edu/logon/canvas
https://www.greenriver.edu/students/academics/career-and-advising-center/career-services/index.html
https://www.greenriver.edu/students/get-involved/diversity-equity-and-inclusion/lgbtq.html
https://www.greenriver.edu/campus/campus-resources/disability-support-services/index.html
https://www.greenriver.edu/students/online-services/student-email.html
https://www.greenriver.edu/campus/campus-resources/veterans/index.html
https://www.greenriver.edu/students/pay-for-college/financial-aid/index.html
https://www.greenriver.edu/students/pay-for-college/financial-aid/academic-progress-policy/index.html
https://libguides.greenriver.edu/studenthome
https://www.greenriver.edu/students/academics/tutoring-resources/tutoringcenter.html
https://www.greenriver.edu/campus/campus-resources/ctw-benefits-hub/index.html
https://www.greenriver.edu/campus/campus-resources/holman-library/index.html
https://www.greenriver.edu/campus/public-information.html
https://www.greenriver.edu/campus/public-information.html
https://www.greenriver.edu/campus/policies-and-procedures/board-policy/index.html
https://www.greenriver.edu/campus/strategic-plan/index.html
https://www2.sos.wa.gov/_assets/archives/recordsmanagement/community-and-technical-colleges-records-retention-schedule-v.2.1-(december-2022).pdf


State Government General Records Retention Schedule

1. ADMINISTRATIVE (PERC) Decisions

 

1. R. KEITH HOELLER, COMPLAINANT v. GREEN RIVER COLLEGE,
RESPONDENT

Wash.Pub.Emp.Rel.Com.April 30, 2019

2. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT v.
GREEN RIVER COLLEGE, RESPONDENT

Wash.Pub.Emp.Rel.Com.October 10, 2016

3. WASHINGTON FEDERATION OF STATE EMPLOYEES,
COMPLAINANT v. GREEN RIVER COLLEGE, RESPONDENT

Wash.Pub.Emp.Rel.Com.August 18, 2016

4. R. KEITH HOELLER, COMPLAINANT v. GREEN RIVER COLLEGE,
RESPONDENT R. KEITH HOELLER, COMPLAINANT v. GREEN
RIVER UNITED FACULTY COALITION, RESPONDENT

Wash.Pub.Emp.Rel.Com.June 23, 2016

5. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT v.
GREEN RIVER COLLEGE, RESPONDENT

Wash.Pub.Emp.Rel.Com.May 03, 2016

6. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT v.
GREEN RIVER COLLEGE, RESPONDENT

Wash.Pub.Emp.Rel.Com.February 11, 2016

7. R. KEITH HOELLER, COMPLAINANT v. GREEN RIVER COLLEGE,
RESPONDENT R. KEITH HOELLER, COMPLAINANT v. GREEN
RIVER UNITED FACULTY COALITION, RESPONDENT

Wash.Pub.Emp.Rel.Com.January 06, 2016

8. IN THE MATTER OF THE PETITION OF: WASHINGTON
FEDERATION OF STATE EMPLOYEES FOR CLARIFICATION OF
AN EXISTING BARGAINING UNIT OF EMPLOYEES OF:

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 4/8
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https://www2.sos.wa.gov/_assets/archives/recordsmanagement/state-government-general-records-retention-schedule-v.6.2-(august-2021).pdf


COMMUNITY COLLEGE DISTRICT 10 (GREEN RIVER
COMMUNITY COLLEGE)

Wash.Pub.Emp.Rel.Com.December 11, 2008

9. ALEX FELICIANO, COMPLAINANT, COMMUNITY COLLEGE
DISTRICT 10 - GREEN RIVER, RESPONDENT. ALEX FELICIANO,
COMPLAINANT, VS. WASHINGTON FEDERATION OF STATE
EMPLOYEES, RESPONDENT

Wash.Pub.Emp.Rel.Com.October 06, 2008

10. IN THE MATTER OF THE PETITION OF: SANDRA MATHEWS
INVOLVING CERTAIN EMPLOYEES OF: COMMUNITY COLLEGE
DISTRICT 10 (GREEN RIVER)

Wash.Pub.Emp.Rel.Com.August 14, 2007

11. WASHINGTON FEDERATION OF STATE EMPLOYEES,
COMPLAINANT, VS. COMMUNITY COLLEGE DISTRICT 10 -
GREEN RIVER RESPONDENT

Wash.Pub.Emp.Rel.Com.May 21, 2007

12. IN THE MATTER OF THE PETITION OF: WASHINGTON
FEDERATION OF STATE EMPLOYEES INVOLVING CERTAIN
EMPLOYEES OF: COMMUNITY COLLEGE DISTRICT 10 - GREEN
RIVER

Wash.Pub.Emp.Rel.Com.October 27, 2005

13. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT,
VS. GREEN RIVER COMMUNITY COLLEGE, RESPONDENT.

Wash.Pub.Emp.Rel.Com.January 30, 1995

14. BETTY J. VICKERS, COMPLAINANT, VS. GREEN RIVER
COMMUNITY COLLEGE, RESPONDENT.

Wash.Pub.Emp.Rel.Com.December 19, 1994

15. IN THE MATTER OF THE PETITION OF: GREEN RIVER
COMMUNITY COLLEGE (COMMUNITY COLLEGE DISTRICT 10
INVOLVING CERTAIN EMPLOYEES OF: GREEN RIVER
COMMUNITY COLLEGE

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 5/8
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Wash.Pub.Emp.Rel.Com.January 01, 1994

16. UNITED FACULTY COALITION OF GREEN RIVER COMMUNITY
COLLEGE, COMPLAINANT, VS. GREEN RIVER COMMUNITY
COLLEGE, RESPONDENT.

Wash.Pub.Emp.Rel.Com.October 19, 1993

17. IN THE MATTER OF THE PETITION OF: GREEN RIVER
COMMUNITY COLLEGE (COMMUNITY COLLEGE DISTRICT 10
FOR CLARIFICATION OF A BARGAINING UNIT OF EMPLOYEES
REPRESENTED BY: GREEN RIVER UNITED FACULTY
COALITION

Wash.Pub.Emp.Rel.Com.September 09, 1993

18. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT,
VS. GREEN RIVER COMMUNITY COLLEGE, (COMMUNITY
COLLEGE DISTRICT 10) RESPONDENT.

Wash.Pub.Emp.Rel.Com.August 05, 1993

19. GREEN RIVER UNITED FACULTY COALITION, COMPLAINANT,
VS. GREEN RIVER COMMUNITY COLLEGE, RESPONDENT.

Wash.Pub.Emp.Rel.Com.March 01, 1992

Related Information
Korland Simmons (he/him/his)
Equity Compliance Officer, Title IX Coordinator
Green River College
417 Ramsay Way #112
Suite 278
Kent, WA 98032
(253) 288-3361
ksimmons@greenriver.edu
TitleIXCoordinator@greenriver.edu
publicrecords@greenriver.edu

Washington's Public Records Act
RCW 42.56

 

1/28/26, 9:31 AM Public Information

https://www.greenriver.edu/campus/public-information-index.html 6/8
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